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Pilgrimites Unite! It’s going to be a sizzling 
summer for Scott Pilgrim fans, with the 
release of both the motion picture and 

the final volume of the graphic novel series: 
Scott Pilgrim’s Finest Hour coming up. The 
title of the story may very well be prophetic, 
as Bryan Lee O’Malley’s little hero that 
could is on the verge of a big mainstream 
breakthrough. 

The Scott Pilgrim film should already be applauded 
for its ability to draw lots of interest from the broad 
pop culture crowd, which will hopefully translate to 
a strong box office showing and new people picking 
up the Oni Press graphic novels. For true blood comic 
fans, it’ll be a delight to see a major indie property 
score a winning goal in a mainstream spotlight 
dominated by muscles and superpowers. 

If you’re more of an old-school pilgrim and into the wild 
wild West, then our Jonah Hex coverage will be your 
cup of tea. Tough guy as you are, you probably prefer 
a  shot of Jack Daniels Black Label instead – come to 
think of it, you may grab that bottle already to digest 
the Jonah Hex flick hitting theatres tomorrow. Ah 
well, if it’s as bad as the internet fears, there’s still 
Jimmy Palmiotti and Justin Gray’s excellent ongoing 
to look forward to each month.

And that’s ok, because if you’re a pilgrim like us, 
you’re all about the comics anyway.

by Frederik Hautain
Editorial
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This week, J.T. Krul brings us a tale of 
espionage and the paranormal just 
a shade removed from real life. But 

which Krul are we getting? The writer that 
successfully revitalized Fathom, or the one 
that put fandom in a frenzy over Justice 
League: Rise of the Arsenal?

The United States Central Intelligence Agency has 
been accused of fomenting foreign wars, assassinating 
foreign dignitaries, spying on its own people and 
conducting a wide range of experiments on subjects 
in order to protect the United States’ interests.

Mind reading is treated in the real world with the 
same mocking tone as being able to talk with the 
dead, bending spoons, or seeing ghosts. At best, it is 
a parlor trick employed by a nightclub performer; at 
worst, it is a scam perpetrated on the gullible.

However, if the ability to read minds was an actual 
talent, you’d know that the C.I.A. would be all over it. 
What better way to keep America safe from terrorists 
and insurgents who are plotting in secret to do our 
country harm than put people in the field who can pry 
those secrets out of their minds?

This is the concept behind Mindfield, the latest project 
to debut from Aspen Comics. The series will detail 
a team of telepaths working for the C.I.A. and will 
deal with all aspects of how that kind of arrangement 
would work out—both good and bad. It is written by 
up and coming writer, J.T. Krul.

Krul shares a number of connections to superstar 
writer Geoff Johns. Both attended Michigan State 
University and both have worked as production 

assistants in Hollywood—Johns for director Richard 
Donner, Krul on the sitcom Seinfeld.

Krul got his start in the mainstream doing stories for 
various anthology titles, such as X-Men Unlimited, 
Spider-Man Unlimited and JSA Classified. While he 
was working on these entry level series, he got tapped 
by creator Michael Turner to co-write with Turner the 
2005 volume of Fathom. He also paired with Turner 
to co-write the Soulfire volume launched around the 
same time.

Lately, he has been making a name for himself at DC on 
two high profile projects—both good and bad, as the 
response he’s received couldn’t be more different.

Several fill-in issues of Teen Titans and Titans garnered 
Krul the Blackest Night: Titans series. This was one 
of the better event tie-ins, and Krul’s skill at working 
with the characters generated much excitement when 
it was announced he was going to take over as regular 
writer of Teen Titans later on this year.

On the other hand, Krul is at the helm of the critically 
reviled Green Arrow revamp. His Justice League: Rise 
of the Arsenal #3 has been mentioned by more than 
one reviewer as the worst comic that they ever read. 
This doesn’t make Green Arrow fans happy as Krul 
is set to take over that title next week with a new 
number one.

While either or both of the above examples could be 
chalked up to the influence of editorial mandate, Krul 
is on his own with Mindfield. The series is creator-
owned, which means the scribe only has to answer 
only to himself.

Which Krul will we get? Will it be the good Krul of 
Blackest Night: Titans or the bad Krul of Justice League: 
Rise of the Arsenal? We’ll find out tomorrow.    

WEEKLY FOCUS

Spying 
on the Mind
by William Gatevackes
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WEEKLY TOP COMICS

Spotlight
New Avengers #1

The original New Avengers ongoing was created to show that things had changed since 
the days of the first Avengers series, and presented new team members with a new 
outlook and a new direction. The series and the title Marvel chose for it was meant 
to send a message—this wasn’t your father’s Avengers anymore. 

But now that we are back into the Heroic Age and there is an Avengers title that is very 
reminiscent of your father’s Avengers titles of yore, still having a New Avengers seems 
a bit superfluous. There is no statement to be made this time around, except that 
Marvel believes any book with the name “Avengers” in the title will sell gangbusters. 
Hopefully, there will be something that sets this series apart from the pack.

Brian Michael Bendis (W), Stuart Immonen (A), Marvel Comics, $3.99. Ongoing Series.

Madam Samurai

So strong, so captivating, are the elements of Japanese history, that they are open 
to reinterpretation for all types of creative minds. When it works, like the futuristic 
samurai tale of Frank Miller’s Ronin or the anthropomorphic tales of Usagi Yojimbo, it 
can create classic of literature. When it doesn’t, like say Chris Farley’s film, Beverly 
Hills Ninja, it could be hard to watch.

This week, we get not only a female samurai, but also one transported to Victorian 
London. The samurai in question is a mute girl scouring the violent streets of London 
searching for her grandfather and mentor. But what she might find is something even 
her martial arts skills are no match for—the vicious serial killer known as Jack the 
Ripper.

Gary Young (W), David Hitchcock (A), Scar Comics, $12.99. Original Graphic Novel.

The Phantom: Unmasked  #1

You have to admire the Phantom’s longevity. Created way back in 1936, he is still going 
strong nine decades later. The character has a new TV miniseries coming out in June, 
just had its 1996 film adaptation released on Blu-Ray, and the original comic strip still 
appears in newspapers all over the world.

He also has a line of comic books that are doing quite well for Moonstone (and 
Dynamite  starting this summer), and the company is releasing another one this week. 
This two-issue miniseries has the Phantom facing off against his toughest challenge 
yet—a female investigator looking into whether or not there really is life after death. 
Since the Phantom is “The Ghost Who Walks,” she has taken a special interest in him. 
And her poking and prodding might reveal something the Phantom doesn’t want her 
to know—his secret identity.

Martin Powell (W), Hannibal King (A), Moonstone Book, $3.99. Two-Issue Miniseries.

by William Gatevackes
& Frederik Hautain
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The Schizophrenic

The idea of a clinically insane superhero is nothing new. Heck, put Batman on the couch 
sometime and see what kind of diagnosis you get. He’d be in Arkham before you can 
say Arkham. However, few stories about insane characters ever bring anything fresh and 
new to the concept. This title might be an exception. 

Sam C. Howe is a schizophrenic. He is different from the rest of the mentally troubled 
people in the world because his delusions become tangible reality. His biggest hallucination 
is a super hero called Uberman who wages war with the villainous 7 Virtues.  However, 
this war might not be the best thing for Sam’s psyche or the city he lives in. 

Josh Frankel (W), Toby Cypress (A), Zip Comics, $3.99. One-Shot.

The Shield #10

The first attempt by DC to publish comics based on the Archie/MLJ superhero character 
was Impact Comics, a stand-alone, all-ages line started in 1991. But in an age when 
just about every comic book would sell, the line was a flop and lasted only 2 years.

DC tried again, and this time thought they had figured out a way to make it work. The 
characters would be an active part of the DC Universe—interacting with Superman and 
Batman if need be—and be jumpstarted by superstar writer J. Michael Straczynski. But 
the two titles that sprung out of this revival, this series being one of them, only lasted 
10 issues a piece. The characters will continue on in the Mighty Crusaders, but this 
dance with the Archie heroes might not last as long as first intended.   

Eric Traumann & Brandon Jerwa (W), Marco Rudy & Michael Avon Oeming (A), DC Comics, $3.99. Final Issue.

Joker’s Asylum: Mad Hatter #1

This month, DC is giving us a series of one-shots dealing with Batman’s rogues gallery 
all united under the “Joker’s Asylum” banner. Each issue will focus on a different Bat 
baddie and the story will be told from the Joker’s point-of-view. The one-shots will 
also pair some of the up and coming creators with industry veterans. 

This issue features the writing of Landry Walker, best known for his work on all-ages 
friendly fare like Supergirl: Cosmic Adventures in the Eighth Grade and Batman: The 
Brave and The Bold. He’s be paired with comic legend Bill Sienkiewicz, whose dark 
and abrasive art work has been featured in Moon Knight, Elektra: Assassin, and New 
Mutants. The mix of a kid-friendly writer with a gritty artist might just be the perfect 
mix for the Mad Hatter.

Landry Walker (W), Bill Sienkiewicz (A), D/Vertigo Comics, $19.99. Graphic Novel.

Pale Horse #1

Jonah Hex isn’t the only gun-toting cowboy clamoring for your attention this week. 
Sure, BOOM! Studios’ new hero from the old west is nowhere near making his way to 
the silver screen, but he’s dying to tell you his unique story. 

His name is Cole, a former slave and Union soldier, who’s become a bounty hunter 
when the war between the North and South has come to an end. Now, his life gets 
turned upside down as for some unknown reason a bounty gets placed on his head – 
all of a sudden the hunter finds himself having become the hunted, and his family is 
about to become the first victims...

Michael Alan Nelson (W), Chris Dibari (A), BOOM! Studios, $3.99. Four-Issue 
Miniseries.
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Scott Pilgrim. It’s a name that sounds 
oddly familiar. You’re not sure where 
you’ve heard it or if you’ve met him. 

If someone in the group says, “I love Scott 
Pilgrim”, you just nod and agree. But for those 
of us who’ve had the pleasure of Scott’s 
company, we owe a debt of gratitude to his 
proud father and real life avatar, Bryan Lee 
O’Malley.

The Scott Pilgrim series, now five volumes into its six 
book story (the final volume shipping this summer) 
is about love, life choices, growing up, getting it 
together and defeating a nefarious group of Evil Ex-
Boyfriends who stand between you and the girl of your 
dreams, who you literally met in your dreams. It’s a 
madcap, high-octane, video game and music infused 
mish-mash of genres and emotions. It can be wacky, 
honest, hilarious and emotional, all in the same 
scene. There’s something universal and special about 
the creation and it all comes from the subconscious 
of one man.

COVER STORY

LEVEL UP!
The Musings of 
Bryan Lee O’Malley
by Noel Bartocci
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Scott 
and his 

love-obsessed 
adventures are 

the brainchild of 
the Canadian born 

cartoonist and musician, 
Bryan Lee O’Malley. 

The story of Scott and 
his ragtag group of 
friends began in 2004 and 
concludes this year with, 
Scott Pilgrim’s Finest 
Hour. Adding excitement 
to the tale’s conclusion is 
the August release of the 
film adaptation, combining 
all six volumes into one 
frenzy from the filmmakers 
behind Shaun of the Dead 
and Hot Fuzz. With the 
hype of this six-year journey 
coming to a crescendo in the 
next few months, is it too 
soon to declare 2010 The Year 
of Scott Pilgrim?

“It’s never too early,” says 
O’Malley, still putting the 
finishing touches on the last 
edition. “I’m still in the home 
stretch here. It’s gonna be very 
weird to move on to something 
new.”

With his indelible characters, 
O’Malley has truly created a 
work of fiction that dips its toes 
in multiple genres and mediums. There’s a 
mass appeal woven into the narrative of the story that 
reaches multiple factions of individuals. Boys, girls, 

gamers, musicians, hopeless romantics and manga-
heads have a stake in a story like this. Scott Pilgrim 
has become the test of cool for friends and family. If 
you get it, you’re in. If you don’t, re-read it.
Many factors are involved when trying to quantify the 
book’s appeal. Having personally been able to give 
comic and non-comic fans alike the book, we asked 

Bryan Lee O’Malley about the book’s unique niche 
and what sets it apart.”I like to think the cover 
is kind of compelling, the art is a bit weird and 
unique and yet looks like any idiot could have 

done it, and the dialogue and characters seem 
interesting and vaguely amusing by page 5.”

The end to volume one tends to endear, enrage 
and/or intrigue readers. It’s a 180 degree twist 

that manages to remain organic and germane to the 
overarching narrative. As O’Malley admits”The ending 
is extremely silly, and you either love it or you hate 
it. The whole book is kind of a litmus test to see if 
you’ll like the book.”
It is breaks in reality like this that makes O’Malley’s 
hen picking of popular culture so engaging. A child 
of the Eighties himself, he incorporates 

popular video game and garage 
band culture that gives the story 
a nostalgic personality and serves 
a purpose beyond novelty. There’s 
even a side scrolling video game 
being developed based on Scott’s 
adventures. Also, just like with 
the film, O’Malley has full 
creative input with its progress. 
“I’ve done some writing and 
storyboards, but I haven’t seen 
it in action yet. I think they’ll 
be working on it as long as they 
possibly can before it has to be 
released. I’m looking forward 
to playing it.”

Video games and full-length 
features aren’t the extent of 
the story’s expansion, either, 
he says. “I think iPod/iPad/
kindle/etc is inevitable. I used 
to think that kind of thing 
was dumb, but I’ve acquired 
so many online devices in the 
past year, it’s ridiculous. I’d 
definitely like to see it done 
right on as many platforms 
as possible.”

He goes on further, illustrating 
a point of view that most creators should consider 

about the future of their work. “Kids right now are 
going to grow up having had cellphones and iPods 
since day one. There’s no point pretending it’s just a 
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fad and that kids are going to snap out of it and read 
out of a book instead of on a screen.”

Another aspect of Scott Pilgrim’s unique niche in 
the market is its chosen format. Forgoing the typical 
monthly issue, O’Malley and Oni Press decided on a 
digest-sized release. Many factors 
contributed to the decision, which 
Bryan attributes in part to the 
book’s initial appeal.”At the time, 
Oni was just switching to a more 
graphic novel-based publishing 
plan, and I was working in a comic 
store where the manga boom was 
happening. I wanted to do the 
serial-novel thing creatively, and 
the manga size just made sense 
from a business standpoint.” 

Even though it’s mistakenly confused with your typical 
Manga due to the size, O’Malley believes retailers are 
beginning to take note that that’s not necessarily the 
best shelf space for it. “...truth is I’ve hardly ever 
seen my books racked with manga.

“I think the format has done it a lot of good. The 

first book is really easy to pick up, it’s small and 
manageable and not a huge commitment. The size 
and shape and look of it appeals to anyone open-
minded and interested in new things, whether you’re 
a manga fan or a superhero nerd. And the yearly-
ish schedule has allowed for each book to pick up a 

ton of new readers, all of whom 
can feel like they’re part of 
something that’s happening NOW 
and can get excited for the next 
book.”

The community feel of each book’s 
popularity has been growing 
over the years. It is definitely 
benefiting from the consistent 
release schedule and unique 

format. “Every part of Scott is me. I just exaggerate 
the parts that are dumb and entertaining and squelch 
the parts that are boring and insufferable.” he 
states.
 
 
O’Malley, an accomplished musician whose band, 
Kupek (of which he is the only member) has released 
seven records and EPs since 2002, infuses his love of 

A page from Vol 2: Scott Pilgrim Vs. The World

Every part of Scott
is me. I just exaggerate

the parts that are dumb and 
entertaining and squelch

the parts that are boring and 
insu!erable.
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music into the story of Scott Pilgrim. He even goes so 
far as to not only create songs but also provide chords, 
lyrics and directions on how to play along at home. 
This is just an example of O’Malley’s immersive world 
and what makes it that much richer. It’s that extra 
mile that is responsible for the 
level of devotion from fans.

Before the Pilgrim series began 
in 2004, O’Malley worked as 
a penciler and inker for Oni 
Press, contributing his style to 
Hopeless Savages: Ground Zero 
by Jen Van Meter. His first foray 
into creator-owned material 
was his first graphic novel, Lost 
at Sea, which is now finding a 
new audience due to Pilgrim’s 
popularity. “ It’s been in print 
perpetually, actually. I think it’s 
just been re-offered in catalogs 
for people who are now finding 
out about Scott Pilgrim. It’s not 
the same. It’s different.”

Obviously more passionate about 
cultivating his own creative voice, 
O’Malley moved on to the first 
volume, Scott Pilgrim Vs. The 
World, and hasn’t looked back 
since. Bryan pencil’s and inks 
each volume, which is clearly a 
labor of love for him and a process 

he completes in chunks rather than steps. “I write 
a script, and then I do layouts and pencils and inks 
kind of haphazardly. I’ve never penciled an entire 
book up front, but I will sometimes pencil 30 

pages before inking any.” With his 
fingerprints on every aspect of the 
brand that is Scott Pilgrim, it’s 
clear success and singular vision 
can be attributed to O’Malley’s 
epic work ethic.

When discussing his future post 
the completion of the series, 
he’s nowhere near ready to 
leave the creative freedom he’s 
been awarded over the last 
six years. Nor does he feel as 
passionately about working 
on previously established 
properties. “I don’t believe in 
that schism (creator-owned 
versus property characters). 
I’d like to tell my own stories. 
I have no interest in the 
corporate characters. I think 
they’ve spent the last decade 
running every single one of 
them into the ground.”

Upon completing a read 
through of all five released 
volumes, it’s clear to see 
(and hear) the strength of 

Comics meet movies in Scott Pilgrim vs the World
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the creator’s voice. His heart and mind are on every 
page, fragmented and scattered into every character. 
The setting is the town he grew up in and the tale is 
as old as time. Boy meets girl, girl has baggage, boy 
has to physically best the baggage, leveling up and 
gaining experience points… where was I? Oh, yes.

A book like Scott Pilgrim, and its creative voice, 
come around once or so every generation. It’s a story 
that speaks to a specific sub-genre of individuals - 
children of a certain time and place. But at no point is 
it inclusive, hipster or impenetrable. No matter how 

many pop culture references or video game inside 
jokes there are within, the optimistic and overlying 
message that love can conquer all is one that appeals 
to everyone who’s ever felt their heart beat. Even my 
Dad would like it.

If you don’t know who Scott Pilgrim is, inform yourself. 
Be in the know and share with others, because, along 
with Bryan Lee O’Malley, it’s a name your going to be 
hearing a lot of in the coming months. You might as 
well be one of the cool kids and get your hands on the 
first one as soon as you can.  

Panel from Vol 3: Scott Pilgrim & The Infinite Sadness 
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CREATOR TALK

Launched in April 2010 by writers 
Christian Beranek and Tony DiGerolamo, 
the Webcomic Factory is an online 

distributor of daily comic strips.  Crossing 
genres and styles, the site currently publishes 
seven comics all written by Beranek and 
DiGerolamo, and drawn by a host of di!erent 
artists. 

With the demise in print dailies and the reduced 
audience for national syndicate strips, the Webcomic 
Factory has stationed itself as a viable new resource 
and business model as more and more publishers and 
providers turn towards digital media. Broken Frontier 
sat down with Beranek and DiGerolamo in May to 
discuss their new enterprise.

BROKEN FRONTIER: How did Webcomic Factory 
originate?  Is it something you’ve been planning for 
a while or something much more recent?

TONY DIGEROLAMO: Back when we were working on 
Silent Devil and the print comics, we sort of did a 
prototype of the Webcomic Factory on SD’s site.  For 
a while, we were getting some really good traffic, 
but back then we didn’t quite have all the pieces to 
monetize it.  Plus we were still doing print comics.  

It’s something I’ve been pushing a while.

CHRISTIAN BERANEK: Tony always gave advice to 
creators trying to break in that they should start a 
webcomic first.  It’s a low cost and effective way to 
launch a new idea.  After awhile that advice started 
to sink in on myself and I was like “of course, that’s 
the best way to go.”  

DIGEROLAMO: A few years back, I was doing a 
convention with Chris Moreno.  We were still promoting 
The Travelers comic book.  At that point, I had been 
doing print for almost a decade.  While I loved comics, 
it was always a struggle to keep the money coming in.  
I looked over and there were the guys from Penny 
Arcade selling $20 T-shirts all weekend, non-stop!  I 
was like, “Man, you guys had a good convention.”  
Their response was something like, “This is the worst 
con we’ve ever done and we’re never coming back.”  
I knew right then, I had to get out of print.  I turned 
to Chris and said, “We gotta do a webcomic, dude.”
Christian always loved my Super Frat pitch and 
supported the comic from day one.  I told him and 
he was like, “Let’s do it on the Silent Devil site.”  So 
we started doing it and then Christian invited some 
other creators.  We were THIS close to getting what 
would’ve been the Webcomic Factory going, but it 
wasn’t quite the right time yet.  When the opportunity 
came to partner up, we decided we had to do it right.  
All the creations on the Webcomic Factory site are 

by Nathan Wilson

PRINT IS DEAD 
ALL HAIL THE WEB!
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written by the two of us, so we have control of all 
the content and don’t have to rely on other creators 
that had problems with deadlines.  So far, it’s worked 
out great!

BERANEK: The Silent Devil experiment was a good way 
to test out some of those ideas.  I thank all of those 
early adopters of the webcomic revolution for having 
the forward thinking to give it a shot.  Now, however, 
it’s time to take everything we’ve 
learned and progress forward 
across the digital plains to a new 
frontier. 

BROKEN FRONTIER: You both 
seem to have very different 
views about digital comics and 
the relevance of print media.  
Christian, you’re about “doing 
books when the time is right,” 
while Tony appears to have a 
much more extreme view of the print medium.  
What are both of your goals for webcomics, and 
how do they correspond with printed comics?

DIGEROLAMO: Printed comics, in their current form, 
are dead and have been for quite some time.  The 
cover prices have been killing the industry for the 
last 20 years or so.  Publishers rode this wave of 
collectibility and that translated to how stores 
presented it to customers.  But it was all a pyramid 
scheme and when it fell apart in the 90’s, publishers 
and retailers reaped the wind.  Now they struggle to 
maintain their audience, but print bleeds fans while 
webcomics continue to grow.  It’s multimedia, it’s 
dynamic, it’s always changing and modified.  Look at 
the webcomic Goblins.  In the early days some of it 
was black and white, almost amateur.  Now it’s a huge 

hit, full color with a big library of strips.  Print was 
always about hunting for that library and collecting 
it, but webcomics eliminate the collectible part.  
That’s what needs to die, the collectability aspect of 
comics.

BERANEK: I still believe people want a tactile reading 
experience.  While I don’t think the single issue market 
has a bat’s chance in hell of surviving, I do believe 

that if you launch on the web 
and build an audience, people 
will eventually want a keepsake 
edition for their homes.  But you 
have to earn the right to print 
first.

DIGEROLAMO: Print, TV and movies 
will all go to the Internet.  It has 
to.  It’s cheaper, faster and easier 
to access.  Sure, some people like 
to collect books, DVD’s, CD’s and 

tapes, but most people only want the convenience of 
the access to their favorite entertainment.  With the 
Internet, it’s all right there.  Why bog yourself down 
with a lot of crap?  All that money you used to spend 
can be used to buy a bigger, fast computer or iPad or 
whatever.  It won’t completely die, of course, it’ll go 
the way of vinyl records.  It’ll be a novelty, not the 
norm.

BROKEN FRONTIER: Tony, what do you see as the 
role for current retailers with this push towards 
digital comics.  Obviously, trades and graphic novels 
will probably be the new norm as that is primarily 
what is sold at chain bookstores such as Barnes & 
Noble or Borders, but can a LCS survive solely on 
trades and graphic novels?

Comic book shops
have to make a decision.

You can either be like a cool book 
store or a pop culture collectible 

shop.  You can’t be
both, really. 

Panels from Hot Mess
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DIGEROLAMO: Comic book shops have to make a 
decision.  You can either be like a cool book store or 
a pop culture collectible shop.  You can’t be both, 
really.  The book store direction means you’re going 
to see new product, GN’s and GN-related product, 
maybe expand into DVD’s, video games, games, etc.  
If you go the collectible route, all the stuff in your 
show needs to be old.  Old comics, sports card, toys, 
etc.

But both business models are 
dead.  Having a storefront is too 
much overhead.  All this can be 
done online.  The only reason to 
have a storefront is to follow, 
maybe a Barnes & Noble model, 
to have GN’s, but make a lot of 
your money on coffee and food.  
It’s more of a hang out place than 
it is a store.

Obviously, we all love the store 
owners.  Many of them are fans as well.  I think the 
ones that embrace the book store model will be more 
along the lines of the Webcomic Factory’s customers, 
while collectible shops will carry our products a few 
years after they’ve been out.  Collectible stores tend 
to be a secondary market that doesn’t directly affect 
our sales.

BROKEN FRONTIER: Do you believe that online 
forums and message boards can replace the 
“communal” experience of shop culture?  Or, do 
shops need to transform into something more to 

accommodate digital and keep their customers?

DIGEROLAMO: Comic book stores are dying, but so are 
all stores really.  Online shopping is, right now, so 
convenient and cheap, that you no longer need to 
drive all the way to the store.  The communal shop 
culture has always been a mixed bag.  Let’s face it.  
The “clique” that springs up around most comic book 
stores is usually made up of outcasts like myself.  That 

works great until too many people 
want in on the club.  Like when 
Superman died in ‘92.  Suddenly, 
the communal shop atmosphere 
wasn’t fun.  By definition, cliques 
are exclusionary.  Message boards 
relating to comics and whatnot 
go through the same thing.  They 
rise up and are cool for a while, 
but when they get too populated 
they become dominated by a-hole 
fanboys.  The loudest and most 
obnoxious fans shining through.  

Comic shop culture was always based around the day 
comic books arrived and a little bit at the conventions.  
I think maybe it will move to the conventions.  But 
the main problem is, what do fans have to talk about 
these days?  Sure, there are movies based on comics, 
but they rarely talk about the comics themselves.  
It’s so choked with superheroes and other bullshit, 
the only fans really talking about the stories are the 
ones that haven’t been burned yet. 

Part of the appeal of the Internet is that these 

The biggest challenge
we face is delivering on our
promise of daily content.  

Webcomic fans tune in every day 
for updates, so if you don’t

keep up with them your
readership will fall o!.

Cover outtake of Japanese Schoolgirls in Love
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tiny cliques or factions can exist.  You don’t have 
to worry about your niche exploding.  I mean, did 
you really want to be in your local comic book store 
when Pokemon exploded?  It sucked.  At least online, 
you can stay in the Sluggy Freelance forum or the 
Questionable Content message board or whatever 
and it pretty much stays niche.

BROKEN FRONTIER: What has been the biggest 
transition for you in terms of digital publishing as 
opposed to your experiences in traditional print 
comics?  What problems have you faced thus far?

DIGEROLAMO: Digital publishing is so much easier.  It’s 
easy to prepare one file to post.  WordPress lets 
you schedule weeks in advance.  With print, we 
were always scrambling to make deadlines, 
begging artists to hurry and shipping stuff 
all over the place.  The digital stuff is 
cake.  Our only issue is how to monetize 
it.  Getting sponsors and figuring out what 
merchandise to make.  But with a growing 
webcomics site, the longer you’re in the 
game, the easier it becomes because it just 
grows.  Word gets around, hits go up.  With 
print, we were always in the hole digging our way 
out.  Without the printing costs, our overhead is so 
much lower.

BERANEK: The biggest challenge we face is delivering 
on our promise of daily content.  Webcomic fans tune 
in every day for updates, so if you don’t keep up with 
them your readership will fall off.  The unexpected 
problems that arise usually relate to the various 
technical issues that come from having a site that is 
constantly being updated.  You have to stay on top of 
things, keep them fresh -- it requires a lot of multi-

tasking.  It’s like being a NASA mission controller 
sometimes!  Well, not that cool, but close!

BROKEN FRONTIER: Tony, you mention that one 
of the biggest problems is how to monetize your 
new endeavor.  Since DC and Marvel make more on 
t-shirts, movies, toys—pretty much anything with 
a “S” symbol or Iron Man’s face on it—than they 
do from comic book publishing, merchandising is 
obviously the big “cash cow” for the industry.  How 
do you go about the startup, the process, and the 
considerations/discussions that go into financing 
and merchandising?  How do you identify what 
merchandising routes to pursue vs. those that 
would seem alien to your publications?

DIGEROLAMO: It’s all about money: what 
makes sense and what will people buy?  We 

already know how and where to sell comics, 
so we do a lot of that.  It’s all about the 
niche of a comic.  For example, in the 
case of Gentlemen’s Club, maybe we cut 
a deal with a strip club to offer a special 

coupon for a free lapdance and we get a fee 
for each free lapdance plus a fee for promoting the 
club’s website’s banner.  It’s the Internet, so you just 
adjust according to whatever creative angle you can 
think of.

BROKEN FRONTIER: With the release of the iPad 
and the Marvel Comics and IDW applications, IDW’s 
recent Blackberry launch, as well as Comixology’s 
application for the iPhone, where do you envision 
The Webcomics Factory’s place in relation to these 
other subscription-based outlets?  

DIGEROLAMO: We are equal competitors.  That’s the 

Panels from Hot Mess
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beauty of the Internet.  The moment you post, your 
site is in the mix just as much as a Marvel’s or IDW’s 
or a Questionable Content or a Sluggy Freelance.  I 
think Marvel is a little late to the game though.  Until 
their fans have no choice but to go to the website, 
their website won’t truly be their model.  I think right 
now its an addendum to what they do and mostly for 
hardcore fans. 

Additionally, our site has a much wider appeal 
because we’re not doing traditional superhero stories.  
We’ve got a mix of slice of life, absurdist comedy, 
sci-fi, relationships, sports and satire.  Sure, lots of 
people read Spider-man, but way more people read 
about sports.  That’s why we’re doing Sports Guys 
on Sundays.  And 
even more people 
have relationships, 
so that’s why 
we’re doing In a 
Relationship on 
Fridays.  Plus our 
content is free and 
we have a network 
of affiliated 
webcomics sites 
we’re building with 
even more content.  
Plus our video 
channel, Lead Pipe 
E n t e r t a i n m e n t , 
adds videos.  So 
we’ve got content, 
content, content.  
It’s unpredictable 
and new.  Fans 
never know when 
the next thing is 
coming.

BERANEK: I’m excited about finding ways for 
webcomics to not only reach an audience via 
computers, but also via mobile devices.  We’re 
working on an app for the site that will make it easy 
for readers to get updated via such methods.  We’re 
going to be constantly evolving and adapting to keep 
up with the ever changing digital landscape.  As for a 
subscription service... it would depend on the content 
being offered.  We’re constantly developing ideas to 
that regard, but it has to be right for our readership.

BROKEN FRONTIER: Since your content is free, 
do you envision a paid subscription service in the 
future or would such a transition alienate your 
audience?  Can you maintain free content and still 
equally compete with others in the digital mix 
for readership or generate revenue to cover your 
overhead and investments?

DIGEROLAMO: I doubt that, as it probably would 
alienate our audience.  Maybe after several years, 
once our brand is strong enough.  Maybe we charge 
for the expanded library of material.  Erfworld does 
a neat thing where they charge $3 per month and at 
the end of the year subscribers get the trade.  I think 
the content will remain free and it will continue to 
be a battle of who has the most hits for advertising 
dollars.
        
BERANEK: I think it depends on the format of the 
content and method it’s delivered. On the web it’s 
free, of course. But a version sent to your mobile 
phone? That’s something that may require a premium. 
We’re meeting with a lot of great companies and will 

address this topic sooner 
than later.

BROKEN FRONTIER:  
Who do you believe your 
target audience is?  

DIGEROLAMO: People who 
use the Internet.  It tends 
to skew male, but we 
have some female appeal 
as well with Japanese 
Schoolgirls in Love 
and In a Relationship.  
Alfa Robbi’s art on 
Japanese Schoolgirls 
has just been amazing 
and Justin Stewart on 
In a Relationship has 
really sold it for me.  
Ivan Cortez’s work on 
Gentlemen’s Club also 
deserves a mention.  It 
has such a sweet look 
to it.  We couldn’t do it 

without our artists! 

BERANEK: Our demographic is a mix of 18-35 year old 
males and females.  They are tech savvy, discriminate 
in their entertainment choices and are very educated.  
We’re fortunate to have them! 

BROKEN FRONTIER: How exactly do your 
sponsorships work, since currently it’s the main way 
you generate profit?  Does that profit filter down 
to the artists who contribute to your strips or is it 
reinvested in site-maintenance and infrastructure?

 DIGEROLAMO: Our artists are invested in our projects, 
so yeah, our sponsorship money is going to get to them.  
They’re in it for a piece of our profits for whichever 
comic they’re doing.  We don’t have a lot of site-
maintenance or infrastructure issues after the initial 
start up.  Much of our revenue now is coming from 

Panel from Comic Book Maffia
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sponsor ads, but as the site grows, merchandising will 
be a huge part as well as parlaying the properties into 
television and movies.

BERANEK: Part of my job is to set up media deals 
here in LA.  The Webcomic Factory is working with 
William Morris Endeavor and they’ll be helping us to 
make things happen on that level.  They’re going to 
coordinate with us to meet with the right people who 
can possibly take our properties further into film and 
TV. Whether that is working with a show runner for a 
television program, a director for a feature film or a 
star who wants to do their own webcomic, WME can 
help make that happen.

In addition to sponsorship revenue, we’ll be identifying 
merchandising and print avenues.  Since we’re such a 
lean operation, we have to make sure that the choices 
we make will give us the best chance of profit.

BROKEN FRONTIER: What is your writing process 
like? How far ahead do you work as opposed to 
what is currently available for readers?

 DIGEROLAMO: We still have to be ahead, but its only 
like 2-4 months ahead.  Plus we have the flexibility 
to insert a timely strip when something big happens 
and we want to comment on it.  The three panel gag 
strips are tougher, because there has to be a payoff 
every three panels. 

BERANEK: Tony is way better at writing three panel 
gag strips than I am. I’ve leaned on him to help get 
me up to speed in that department.  On the flip side 
of the coin, we’re working on a couple of slice of life 
comics that require a longer term strategy in terms of 
pacing and payoffs, which is more of my specialty.  All 

in all, it’s been great being able to collaborate and 
produce so much new content.

BROKEN FRONTIER: You’re soliciting artists but 
not writers for Webcomic Factory.  Will you be 
showcasing other writers as well?

DIGEROLAMO: Our affiliate network will, but we’re 
not just taking anyone.  Our concept is that you have 
to bring something big to the game.  We’re developing 
several celebrity-based webcomics right now and 
we’re going to leverage their fame and appeal to 
drive more people to the sites.  We’re working on a 
potentially explosive one with Greg Eales, who also 
draws Sports Guys for us.  I think the main site is 
always going to be just me and Christian.

BERANEK: Yeah, I love clean business models.  Having 
just Tony and I as writers on the main Factory site 
allows us to develop a sweet system and rock some 
content.  I do encourage other writers to start their 
own webcomics and send us links. We’d love to read 
them and if it makes sense maybe we can make them 
part of the affiliate network. We like those who have 
built in fanbases, but hustle also counts too: people 
who are willing to promote and do what they can for 
the cause.

DIGEROLAMO: Unlike a lot of webcomic creators, 
we’re approaching the business side very seriously 
and we’re thinking big.  We want to be the largest 
high-end webcomics site on the Internet, with the 
most traffic and content.  No amateurs.  That’s not 
to say we won’t do weird experimental stuff, but 
our rule is that each webcomic has to really bring 
something new and dynamic to the table.  

Panel from Comic Book Maffia
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MOVIE REEL

Jonah Hex hits U.S. theaters on June 
18, but the film can hardly be called 
anticipated. Some fans have expressed 

a wait-and-see attitude, but the majority are 
fearing this will be Catwoman meets the Wild 
Wild West. One can’t help but wonder why the 
filmmakers didn’t just follow in the footsteps 
of Justin Gray and Jimmy Palmiotti’s excellent 
monthly…

Not about to let Iron Man steal the comic-to-film 
blockbuster spotlight this summer, DC Comics’ 
resident gun-totin’ Wild West bounty hunter Jonah 
Hex is riding into theaters on June 18.

Based on the cult-favorite DC Comics character, Jonah 
Hex is directed by Jimmy Hayward (Horton Hears a 
Who!) and stars Josh Brolin (No Country for Old Men) 
in the title role. In the film, Jonah, following a brush 
with death, is granted certain supernatural powers 
“that can’t be explained,” which include the ability 
to convene with the dead. A violent drifter with a 

legendary reputation, Jonah is approached by the 
U.S. military with a proposition: If he can track down 
a terrorist named Quentin Turnbull (John Malkovich)—
the same man who gave him his trademark facial 
scars—the warrants on his head will be lifted. Teaming 
with a pistol-packing prostitute named Leila (Megan 
Fox), Jonah is out for revenge, and just might save a 
few lives in the process.

Although bringing an Old West badass to the screen 
might seem easy, the film adaptation of Jonah Hex has 
been in limbo for the better part of the last decade. 
Originally planned for television by Twentieth Century 
Fox in 2000, the project changed hands for several 
years until it came to Hayward, a veteran animator 
who had yet to direct a live-action feature, in January, 
2009. Jonah Hex began shooting that April.

Save for some leaked photos of Fox sexing it up on 
set in her prostitute garb and some early images of 
Brolin’s scar makeup (which would not be computer 
generated, as was the case with Two-Face in 
Christopher Nolan’s The Dark Knight), the Internet 
remained relatively quiet about Jonah Hex until April 
29 of this year, when the first trailer was released just 
weeks before the film’s release date. Was Warner Bros. 

EDUCATING 
JONAH HEX
by James Wortman
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waiting to surprise fans, or did they have something 
to hide?

Many longtime fans of the character reacted fairly 
negatively to the clip, lambasting filmmakers for 
giving Jonah superhuman abilities and therefore 
robbing him of his mortal appeal. They also argued 
that the film’s tongue-in-cheek dialogue and over-
the-top gadgetry –including, but not limited to, 
horse-mounted gattling guns—make the film seem far 
too similar to 1999 Will Smith dud, Wild Wild West. 
Others, however, were willing to overlook these 
lighter aspects of the film, viewing Jonah Hex as yet 
another iteration of a character that has seen many 
changes since his 1972 debut, having been featured 
everywhere from All-Star Western to his long-running 
self-titled series to Hex, a 1985 title that transported 
the character to a post-apocalyptic future. Heck, if 
we can accept Jonah Hex with a laser pistol, perhaps 
we can accept these more outlandish elements in the 
film version.

Will Jonah Hex be worth saddling up for? We’ll all find 
out soon enough when Jonah Hex hits theaters this 
weekend. 
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IP FUN FACTS ABOUT JONAH HEX ON FILM

Ready for His Close-Up
He might have a face for radio, but the upcoming film 
isn’t Jonah Hex’s first foray to the screen. He appeared 
in Batman: The Animated Series in an episode titled 
“Showdown,” in which he is hunting the son of 
Batman nemesis Ra’s al Ghul in the 19th century. He 
later appeared on Justice League Unlimited as well 
as episodes of Batman: The Brave and the Bold.

Hex Men (and Women)
Further cementing comic book adaptations as a 
legitimate movie genre in and of itself, Jonah Hex 
has one heck of a cast. From the acting chops of Josh 
Brolin and John Malkovich to the unbridled sexiness 
of Megan Fox to the comedic styling of Will Arnett, 
this flick isn’t hurting when it comes to star power. 
And, judging by those horse-mounted guns we saw in 
the trailer, it’s not lacking in firepower either.

Ridin’ Music
It’s not necessarily period-appropriate, but who’s 
complaining? Grammy-nominated heavy metalists 
Mastodon were chosen to score the Western action-
adventure. Because, honestly, what’s more rock and 
roll than a Wild West bounty hunter with a scarred 
face and a bad attitude? That’s what we thought.
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He had no friends, this Jonah Hex, but 
he did have two companions. One 
was death itself… the other, the acrid 

smell of gun smoke. Or so the legend goes… 
the famed bounty hunter who first appeared 
in 1972’s All-Star Western #10 was primarily a 
loner, there were more than a few women who 
nearly saddled Hex’s heart.  As Megan Fox’s 
Leila takes aim at our hero in the upcoming 
Jonah Hex motion picture, The Frontiersman 
looks at some of the past great loves of his 
life…

White Fawn

The first tragic love of Jonah’s life, the beautiful young 
Apache maiden, White Fawn, caught his eye when 
he was living as a slave.  After rescuing the chief, 
Jonah was eventually welcomed as a part of the tribe 
and was able to pursue her hand.  Unfortunately, the 
chief’s son, Noh-Tante, also desired her and during a 
raid on the Kiowa, took the opportunity to leave Hex 
for dead.  

Years later, Hex returned to the Apache tribe to find 
Fawn married to Noh-Tante.  During a duel to restore 
his honor, Noh-Tante’s treachery forced Hex to cheat.  

Although Noh-Tante died, Hex was punished by the 
tribe, marked with the hideous “mark of the demon,” 
and cast out of the tribe.  Hex would encounter Fawn 
once more, when he was captured by the Apache.  
Rescuing Hex from his bonds, Fawn attempted to flee 
with her lover, but was shot down by her own tribe.

Mei Ling

Drawn into Jonah Hex’s life after his inaction resulted 
in her father’s death, Mei Ling proved to be one of 
the most important women in the bounty hunter’s 
life.  From her first appearance, Ling served as the 
catalyst that put the man Hex was into conflict with 
the man he wanted to be.  When the two met again 
years later, Hex swore to put 
aside his guns and marry the 
beautiful young woman.

The pair eventually settled on a 
farm, although Jonah’s violent 
past continued to intrude of their 
lives.  Despite their best efforts, 
violence and tragedy continued 
to visit the Hex farm, eventually 
promptly Ling to leave Jonah, 
with their infant son in tow.  
When Jonah and Ling next met, 
the two agreed they had made their best efforts at 
being married, but were far too different of people. 
Although many details of Jonah’s final years have yet 
to be chronicled, in 1899 he encountered his grown 

MOVIE REEL

THE WOMEN OF
JONAH HEX
by Fletch Adams
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son who revealed that Mei Ling had died.

Emmy Lou Hartley 

Emmy Lou Hartley was the sole survivor of a group 
of settlers attacked by a native tribe.  Rescued by 
a newly married Jonah Hex, Hartley was very much 
attracted to the former bounty hunter. Not long after 
Hex and Mei Ling finally split, Emmy Lou resurfaced, 
revealing that she had been following him since he 
returned to bounty hunting.  Nursing him back to 
health, Emmy Lou was near 
fatally wounded when one of 
Jonah’s enemies came looking 
for revenge.  For months after, 
the two rode together, Emmy 
with growing feelings for Hex, 
while he used her to hide from 
the heartbreak of losing Mei 
Ling.  

This triangle finally came to a 
head when Hex’s wife returned.  
Realizing that he had always 
loved Ling, Hartley left and eventually fell in with 
a gang of bank robbers. As the first volume of Jonah 
Hex wound down, it seemed a confrontation between 
Hex and Hartley was inevitable (Hex found her face 
on a wanted poster). Before this plot came to a head, 
Jonah Hex was cancelled and the famed bounty 
hunter disappeared—and re-appeared in the distant 
future of the short-lived series, Hex.

Tallulah Black 

Tallulah Black’s life took many tragic twists before she 
and Hex were brought together.  After being driven 
off her land, watching her family be gunned down 
in front of her and losing an eye, Tallulah became 
a drug-addicted prostitute, literally just existing.  A 
year later, while in her drug-addled state, Tallulah 
was taken by the leader of the same gang, who for his 
own twisted pleasure, savagely beat and mutilated 
the young woman.  Tallulah survived the attack, and 
was sent to seek out Jonah Hex.  

After a harrowing adventure, Tallulah convinced 
Hex to train her, enabling her to gain a measure 

of retribution for the crimes 
perpetrated against her.  Turning 
to bounty hunting, Tallulah 
frequently crossed paths with 
Hex, becoming an ally, confident 
and lover.  Not long after the 
“Six-Gun War” against Quentin 
Turnbull and his men (and 
a particularly rambunctious 
meeting with Jonah), Tallulah 
surfaced in Silver Springs looking 
to start a new life.  While she fit 
in with many of the townsfolk, her status as an unwed 
mother-to-be made her the target of a religious zealot 
midwife.  

During a raid on the town, the midwife took the 
opportunity to attack Tallulah with scissors, cutting 
the child from her belly even as she was in labor.  Hex 
arrived and pursued her, but arrived too late to save 
his and Tallulah’s daughter.  Although Hex recovered 
the body of the child, he left the tiny casket at 
Tallulah’s door, choosing not to face her again.

Tall Bird 

Tall Bird, a young Comanche woman, was the last 
great love of Jonah Hex’s life.  In 1904, the 66 year 
old Hex is still hunting bounties, specifically those 
placed on the Barlow Gang.  The 
gang eventually targeted Hex 
through Tall Bird, kidnapping her 
to bait Hex out.  With the help of 
an historian who was chronicling 
his life, Hex rescued Tall Bird, 
although the leader of the gang 
escaped.  

Later that night, during a game 
of poker, Hex was ambushed by 
Barlow, shot and killed.  The 
historian returned Hex’s body to 
Tall Bird, but the corpse was stolen by the owner of 
a traveling carnival.  Hex’s corpse was then stuffed, 
dressed in a “Wild West show” costume and put on 
display.  It wouldn’t be until the late 1980s that Tall 
Bird would be able to reclaim Jonah’s body. 

RECOMMENDED READING

•  Jonah Hex Vol. 1 
 #7-8, 23, 42, 45, 50, 63, 69, 80-81, 86-87
• Jonah Hex Vol. 2 
 #14-17, 25, 44-50
• Jonah Hex Spectacular #1
•  Secret Origins #21
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Sweet Tooth doesn’t look like your ordinary 
post-Apocalyptic adventure book. The 
cover to the first trade paperback, 

“Out of the Deep Woods,” features our hero 
savoring the sweet and exotic flavors of a 
chocolate bar. This is Gus, and, like a puppy 
at the pound, his stare beckons you and your 
heartstrings.

As is evident by the cover, Gus is no ordinary boy. 
Sure, he does what his father tells him to, he plays 
outside, and he enjoys candy, but he’s also got deer 
antlers. Several characters in the book refer to Gus 
as a “hybrid,” an odd human offspring that began 
to arise after “the Affliction” came, decimating the 
majority of the human population.

At the beginning of the book, Gus and his father live 
a quiet life in a Nebraska wilderness preserve. Gus 
knows little of the outside world, except for what his 
father has told him. Beyond the trees of the preserve 
is danger, his father claims. 

Sadly, this status quo of safety is broken when Gus’ 
father dies, and the boy is left on his own. He quickly 
meets up with Jeppard, a lone cowboy riding through 

Nebraska. When he meets Gus, he offers to take him 
to “the Preserve,” a safe haven for hybrid children.

Writer and artist Jeff Lemire presents you with layers 
of stories. On one hand, Sweet Tooth is a maturation 
tale. Gus, who has never stepped outside his 
wooded homeland, now travels through a decimated 
countryside. He breaks almost all of the rules his 
daddy ever gave him, and he begins to see that maybe 
he wasn’t told the whole truth.

On the other hand, Sweet Tooth is a mystery, in the 
vein of Y: The Last Man or LOST. Little is known what 
caused the widespread illness which killed almost 
everyone, nor is it known why these hybrids emerged 
after the illness. Also, as the story progresses, you 
find that Gus may be more than just a curious and 
kind little boy. He and his late mother may be closely 
connected to the Affliction.

Despite these layers, Sweet Tooth shines as a story of 

SWEET TOOTH
OUT OF THE 
DEEP WOODS

by Philip J. Eaves

TRADING UP

For all the
readers who feel a void since

Y: The Last Man ended, this is
the perfect next step.



23

XX

amazingly detailed and fascinating characters. Gus is 
a boy in a dark world, but he clings to the homespun 
religion his father taught him. He interprets the 
sickness as the Rapture and believes that only prayer 
will earn him an escape from this wasteland.

Jeppard is more complex. He’s a lone wolf who has 
learned the rule of this new world order: kill or be 
killed. Yet, as he ventures to the Preserve with Gus, 
he proves that he does have a moral code. 

By the end of “Out of the Deep Woods,” Jeppard twists 
once again. Lemire leaves you with a cliffhanger 
ending that leaves you dying for more, while also 
allowing you to reread these first five issues in a new 
light. Perhaps the mystery of Jeppard is the most 
fascinating that Lemire has presented so far.

Unlike certain adventure tales, where despite the 
danger, you know the hero will come out okay, Lemire 
keeps the tension high. He makes Gus so pure that you 
can’t help but worry about him. Men are roaming this 
world for hybrids like Gus, because only the hybrids 
have proven immune to the sickness.

Lemire’s art is as unique as his writing. Though the 
characters are drawn in a cartoonish style, this does 
not mean the dramatic scenes look silly. Lemire is 

especially capable of drawing facial features that 
say more than his words, and he also isn’t afraid of 
playing with panel layouts or design to improve the 
experience.

The trade itself is standard. There are no special 
additions to make this a collector’s dream, but the 
book does include a brief preview of the next volume. 
Sadly, in a publishing realm that has pampered its 
readers with high gloss, high-quality paper, “Out of 
the Deep Woods” is printed on the soft, pulp paper 
that is now, basically, behind the times.  However, I 
can only surmise that this lower-grade paper is what 
helped this trade be released for $9.99, which is a 
steal.

Sweet Tooth has only just started, and it’s got 
something for everyone. Lemire has quite the indie 
following, and one can’t imagine his fans being 
disappointed with this book. Even if you’re less 
familiar with Lemire’s work, this book is still engaging 
on all fronts.

For all the readers who feel a void since Y: The Last 
Man ended, this is the perfect next step. It’s got the 
questions that keep you coming back for more, but 
also the intricate characters that you can’t help but 
cheer on.  

Gus on the run in the post-apocalypse world of Jeff Lemire
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WITH A SINGLE

BAMF
HE WAS FREE
by Tony Ingram

All will unite… one will die’. That is pretty 
much how Marvel Comics teased the 
arrival of Second Coming, the crossover 

that’s coming to a close after running through 
the core X-titles this Spring. 

The X-Men have indeed united against Bastion, who’s 
bent on killing mutantkind’s embodiment of survival: 
the girl named Hope. And now, the fight has also taken 
its deadly toll: Nightcrawler bit the dust in X-Force 
#26 when jumping into Bastion’s blast that was about 
to kill Hope. He successfully 
teleported Hope back to Utopia, 
but blew out his last breath on the 
X-Men’s new homebase. In light 
of his heroic sacrifice, Broken 
Frontier looks at the rise and fall 
of one of the most tormented 
X-Men ever created. 

Kurt Wagner was not your 
traditional superhero. Superheroes, generally 
speaking, look heroic, and preferably handsome. 
They’re muscular and square jawed and, most 
importantly, generally speaking not remotely demonic 
in appearance. They don’t tend to have tails, for one 
thing. Except for Squirrel Girl, of course. But then, 
Kurt Wagner AKA Nightcrawler was seldom concerned 
with the views of narrow minded traditionalists.

Unwanted in the Legion, Happy to be an X-Man

Raised as a circus acrobat, whose Satanic appearance 
belied his noble nature, the blue skinned Mr. Wagner 
stood out as something special from the moment we 

first encountered him, being pursued through the 
streets of his homeland by a mob of torch wielding 
villagers in 1975’s Giant Size X-Men #1. He shouldn’t 
really have been there at all; the pointy eared mutant 
was originally created by artist Dave Cockrum as a 
supporting character in DC’s Legion of Super-Heroes, 
but the company’s then rather conservative editors 
rejected the demonic-looking character. 

The Legion’s loss was the X-Men’s gain though as 
Kurt, rescued from the fearful mob by Charles Xavier 
to be a founding member of his All-New X-Men, 
quickly showed his worth, his teleportation power 

and natural acrobatic skills 
proving invaluable to the newly 
revamped team. Nightcrawler 
became a friend and confidant 
to the team’s resident loner, 
Wolverine, who convinced him 
to abandon the ‘Image Inducer’ 
which Professor Xavier had given 
him to help him blend in with 
the masses of common humanity. 

Though looked on with suspicion and fear due to his 
unconventional appearance, Kurt refused to hide 
what he was in order to make life easier for himself, 
becoming more or less a walking embodiment of the 
X-Men’s creed of tolerance and acceptance of all 
those who are ‘different’. 

Leading Excalibur

Though popular with the readers, aside from a 
couple of solo adventures – including an issue of 
Bizarre Adventures and later a four-issue limited 
series written and drawn by Cockrum in 1985 – the 
swashbuckling Nightcrawler always something of a 

HISTORY

Kurt became a walking 
embodiment of the X-Men’s

creed of tolerance and
acceptance of all those

who are ‘di!erent’. 
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secondary character in the pages of Uncanny X-Men. 
Even when Xavier unexpectedly appointed him team 
leader, no one really seemed to notice, and he was 
eventually invalided out of the team after suffering 
serious injuries at the hands of the Marauders in 
Uncanny X-Men #211, during the so-called ‘Mutant 
Massacre’. This apparent stroke of bad luck, though, 
would lead to the newly recovered Kurt becoming 
field leader of Excalibur, the British-based super team 
created in the wake of the X-Men’s apparent deaths 
on a mission in Dallas. 

While Excalibur initially seemed to be 
something of a showcase for Captain 
Britain and his girlfriend Meggan, Kurt 
and fellow former X-Men Kitty Pryde and 
Phoenix soon came to dominate many 
stories. Suddenly, Nightcrawler had a far 
higher profile than he’d ever had before. Even 
his romantic life got dialed up a notch: while he 
had previously been depicted as having an on/
off relationship with airline stewardess and 
part time sorceress Amanda Sefton, over the 
course of Excalibur’s 125 issues we were also 
treated to Kurt flirting with Meggan (leading 
to conflict with Captain Britain) and having a 
short-lived relationship with the alien Cerise. 
Again, Nightcrawler proved that looks aren’t 
everything as his natural charm 
seemed to make him a rather 
unlikely ‘babe magnet’!

Crisis of Faith

Following his return to the 
X-Men in the late 90s, another 
facet of Nightcrawler’s 
character came to the fore. 
Ironically, given his demonic 

appearance, Kurt Wagner was a devout Catholic, and 
in a surprising twist he entered the priesthood! This 
interesting new twist (a major part of the second 
Nightcrawler limited series, in 2002) was later sadly 
retconned away as an illusion, the writers probably 
quite correctly deciding that the Church would never 
have been able to overcome its prejudices enough to 
accept someone who looked like Kurt. 

Later, Kurt would learn the truth about his parentage, 
that he was the son of the shapeshifting mutant 

terrorist Mystique (something that had been 
hinted at for years) and a demonic looking 

immortal mutant named Azazel, seemingly a 
partial inspiration for the Biblical stories. 
 
The rather clumsily executed loss of Kurt’s 

‘other life’ as a priest was probably a logical 
move, though a sad one, and yet it still 

hasn’t really detracted from what 
was the basic core of his character  
– that he was essentially a man 
of God in the shape of a demon, 
a living example of the old 
adage that you can’t judge by 
appearances.  

That, ultimately, 
is the lesson the 
X-Men have 
always existed 
to teach us, 

and few could 
have done it 

quite as well as 
Nightcrawler. 

DID YOU KNOW?

•  Next to his teleportation powers, Nightcrawler 
at first also had the ability to become invisible 
when in deep shadow, but that ability was 
quickly forgotten.

•  Kurt used to model himself after his hero, 
Errol Flynn.

•  Nightcrawler initially had a lot of trouble 
relating to the new X-Men’s first new recruit, 
young Kitty Pryde. She had a hard time getting 
past his looks, but in later years, the two 
became close friends.

Nightcrawler and Kitty as drawn by the incomparable Dave Cockrum
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... fairy tales had happy endings where 
everyone lived happily ever after, and 
kids would go to sleep experiencing 
sweet dreams after their parents had 
read them one of these beautiful 
bedtime stories.

But not this time around. In Image 
Comics and Shadowline’s Fractured 
Fables anthology, a whole slew of 
upper-tier industry talent presents 
humorous takes on some of the 
world’s most popular fables. Most 
of the stories start out as you 
expect them to, but nothing is as it 
seems, as you’ll see when reading 
the twist on The Little Mermaid, 
which Broken Frontier is very 
happy to present here in full for 
the first time.

The big full color tome clocks in 
at 160 pages and hits stores July 
14, 2010 with a $29.99 cover 
price.

THE CREATORS
The preview debuting here is by 
Peter David (X-Factor, Incredible 
Hulk) and Juan E. Ferreyra (Rex 
Mundi, Small Gods). David no 
longer needs any introduction, 
while Ferreyra has been a very 
consistent artist who’s been 
flying under the radar a bit. 

Aside from them, Fractured 
Fables features the scripting 
and penciling talents of Jill 
Thompson, Ben Templesmith, 
Phil Hester, Bryan Talbot, 
Terry Moore, Scott Morse, 
Mike Allred and many more.

EXCLUSIVE PREVIEW

by Frederik Hautain

ONCE UPON
A TIME…
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